KNOW MARICO BETTER

Marico’s turnover and profit have grown consistently - growing over the corresponding
quarter of the previous year, for the past 30 quarters.

Marico’s operating ROCE was consistently above 25% over the last ten years.
It ranks amongst the Top 200 corporate houses in India in terms of ROCE -
Business Standard 2007.

1 out of every 8 Indians is a Marico consumer.

Marico’s distribution network covers every Indian town with a population of over 20,000.

Most of Marico’s brands enjoy a leadership position (No.1 or No. 2) in their respective
categories.

Parachute is the world’s largest packaged coconut oil brand.

Kaya, a leader in cosmetic dermatology, has over 80 clinics in India and The Middle East.

Parachute was ranked the 6th Most Trusted Brand in Bangladesh in 2008.

Marico was one amongst the eight Indian companies in Standard & Poor’s list of Global
Challengers in 2007.

Marico was featured amongst the 13 Hot Growth Indian Companies in Business Week’s
Top 100 Asia List 2007.

Marico was rated one of India’s Most Innovative Companies by the Business Today -
Monitor Group Innovation Study 2008.

Marico was awarded the ‘Smart Workplace Award 2008’ in the FMCG category by
The Economic Times, Acer and Intel.

Some statements in this discussion describing projections, estimates, expectations or outlook may be forward looking. Actual results
may however differ materially from those stated on account of various factors such as changes in government regulations,
tax regimes, economic developments within India and the countries within which the Group conducts its business, exchange
rate and interest rate movements, impact of competing products and their pricing, product demand and supply constraints.
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