
October 121 2018

The Secretary, 
Listing Department,
BSE Limited, 
1st Floor, Phiroze Jeejeebhoy Towers,
Dalal Street, 
Mumbai - 400 001
Scrip Code: 531642

The Manager, 
Listing Department, 
The National Stock Exchange of India Limited,
'Exchange Plaza', C-1 Block G, 
Bandra Kurla Complex, Sandra (E)
Mumbai - 400 051 
Scrip Symbol: Marico

marico 

Sub: Dl�Lo�ur_e_under- Regulation 30 o Lth�e SEBI (Lis1ing__Q_b.Ligations and Disclosure B..e_quirements) 
Regulations, 2015 ("the SEB�gulations") 

Dear Sir/ Madam,

Pursuant to Regulation 30 of the SEBI Regulations, please find enclosed Notice  of the Board
meeting scheduled to be held on Thursday, November 01, 2018

1 
published in Business Standard

(English Daily) and Navshakti (Marathi Daily) today i.e. October 121 2018.

Kindly take the above on record and acknowledge the receipt.

Thank you,

Yours faithfully, 
For Marico Limited

����
HemangiGh� 
Company Secretary & Compliance Officer 

Encl.: As above

CIN: L 15140MH1988PLC049208 

Email: investor@marico.com 

Marico Limited 
Regd Office: 
7th Floor 
Grande Palladium 
175, CST Road, Kalina 
Santacruz (E) 
Mumbai 400 098, India 
Tel: (91-22) 6648 0480 
Fax: (91-22) 2650 0159 

www.marico.com 
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OVERSEAS, MUMBAI. 

Byonloroftllo­
HemanglGhag 

&�Olllcer 

- omce: No. 41/2, M. G. Road, Bangalore, Karnalaka - 560001 
Email: · yb5Q430yjiayabank.co.in Web: www.viJaYabank.com 
Phone : 022-22841118(CM)022-22045264,98694 26066 

Fax: 022-22045277 
Annexure - 15 

(Rule8(1)] 

POSSESSION NOTICE 
(For Immovable Ploperty) 

The undersls,,ed being the Authorised Officer of the Vljaya Bank under1he 
Securttlsatlon and Reconstruction of Financial Assets and Enforoement of 
Security Interest Act, 2002 an in exercise of the power conferred under 
Section ,1.q t..12l raadh wtt.h Rulq 3 of the SocuritY lntoroc:t lE.nfo�ment, 

MUMBAI I FRIDAY, 12 OCTOBER 2018 Business Standard 
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ts on India as the 

shrinks at home 
erce and the emergence of leaner, nimbler rivals in 
's legacy brand pins its hopes on the Indian consumer 

antly growing to as 
60 stores with nine 

htraalone. 
ongoing plan for M&S 

Is to further roll out 
lS stores In the next 

years, company om­
saying that lingerie 
they see fast growth 
mpany says that Its 
have found a huge 

In the country; the 
y sold 86,000 units 

ear (2016-17) and 
In 2017-18. Sales In 
rle-oniy shops have 
40 per cent between 

2017, making what 
as an experiment a 

arket performer, 
to Munson. 

Is an International 
th historical brand 
ough to go the dis­
market that's com­

m evolving, and 
y leaning on onllne 

d e-tall business? 
uDutta,CEOofcon­
rm Third Eyesight 

just for M&S but for 
rled brands that are 
out of steam, India's 

market has the 

"1he store doluN 
Pf01111mme cummtly 
beln1 underta•n Is solely 
COnatntratecl In the UK 
and In no ways Impacts 
the Indian business" 

JAMES MUNSON 

Managing director, 
Marks & Spencer India 

India model has sharper 
focus than, .in -the UK

.:. 

apparel Is tailored to specific 
geographies with attention to 
colour and fabric preferences 
in warmer states, for exam­
ple. The firm has also taken 
stock of growing traffic for 
apparel onllne and Is present 
on dotcom marketplaces 
such as Myntra and Jabong. 

While It Is Important for 
brands to maintain consis­
tency in their positioning, 
markets like India offer 
ample opportunity for exper­
iments. Some International 
brands choose to maintain 
their global positioning, 
Including prices, which puts 
them firmly In the premium 
or even luxury segment. 
Examples: Lacoste and Diesel 
which have stores on par with 
their global counterparts 
despite having smaller real 
estate and product selection 
for the subcontinent. 

Others such as M&S aim 
to be relevant to a wider cus­
tomer base. "This has meant 
developing products and 
price points exclusively for 
India, and sacrificing "'4· 
ucts which Indian customers 

� shop In the UK would 


