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M;rico Builds a Progressive Society by Contributing To Education and Healthcare

“We cannot solve our problems with the same thinking

we used when we created them.’

- Albert Einstein, Physicist

We, at Marico Limited, balieve that business has a much broader positve
impact on the world when itis based on a higher purpose that goes beyond
generating profts and crealing sharehaider value. A compeling sense of
higher purpose creales an extraordinary degree of engagement amongst all
Slakeholders and cataysts' creatvity, inovaton and organisation
commitment. Built on a stong foundation, we are one of Indix's leading
consumer goodscompany with aproduct portiolio spanning across haircare,
siincare, edible ais, healthy foods, make grooming and faliic care. Today, we
have become a housshold name in India with brands such as Parachute,
Parachute Advansed, Saffala and Hair & Care.

spoken English, this platfarm
provides children free-of-cost
education modules alng with songs,
mnemaon ks, mamar b ke and relatable
characters as learning aids.
Chanactars ke Abbu and Dabbu,
albngade Shant Didi. have bean
mroduced to make the kaming
mechanism mare engaging. Last
year, mare than two lakh children
ineracted with the platform, and the
average time spent on the modules
was above 16 minutes. Addisonally,
wealso partnered with Educare Girls,
an NGO which males effors © o
enral and retain girl children n
schools. We abo collaborated with
the radio charnd, All India Radia, to
runthe modulkes for1-3 months.

Nihar Shanti Amla’s Brand
Ambassador - Vidya Balan
demonstrated e moduks at an
anground event in Gopal Khera,
Lucknow, Nihar. Over 450 residents
of the village were present at the
event, ind uding 20 children, and the
Sarpanch whoactively supported the
mitiative. Additionally, children
from five nadghbouring vilkges ©o
attended the cvenl. We partnered
with AIR for a weck-dong contest
vh hil dren were asked g

bisdd on e moduks, Participants

)]

who were able 1o provide correct
mswars got an oppartunity to mast
Vidya Balan.

We wok e programme 1o the next
lvel with 2 unsque indtiative called
Phone Uthao India Ko Padhao’,
which connected urban voluntoers
with underprivikged children in
rural arms who want o practice
speaking English and seck
chrification on the carlier modukes
they mithlly leamed from the
Pathéhals Funwal phtorm. Over
200 volunieers registered and more
than 2000 students joined In ©
practice

Nihar Shanti Amla Digital
Classrooms: Furthering Nihar's
commitment towards bullding a
progressive sodaty by contrbuting
towards children's education, Digital
Clissrooms were st up under the
Paathshals Funwala initiative in
Uttar Pradesh and Jharkhand in
August 209, The digital dassrooms
indtative takes on 2 unique approach
to teaching through remote
volunkers who an connect online
and taach chidren In governmant
schook. These volunteers we e
eVidyaloka platform to connect with
ﬂmwdmh over Skype, teaching
! 20
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them English, Maths and Saence,
therefor ¢ bringing feirexpertse and
quality education to the most remaoke
villages in the arm via tachnology.
The urban woluniers have bean
teaaching e regular school courses
forstudents of Grade V till Grade VITI
and are ako helping the students
keam concepts and spoken English as
partofthisprogramme.

Teach Little Minds Realsing the
importance and relevance of
education in e soaay, we launchad
the nitatve, Teach Litte Minds', to
nurtire young minds and raise
awareness among students by
teaching them e impartance of
quality practices in their daily life.
Our Quality Assurance taam visit the
primary schook to edwate the
students on maintaining healthy
hygiene, safe food habits and
behaviours habitually. Our
successfulinitiatve has cascadod into
various teams throughout India and
ha mspired them to engage with
various schools and students
Through this initlative, we hope to
mnspire children and mould them to
bacome msponsible citizens We
believe fhis ind tiative 152 step forward
in our journcy of playing a
w«i\ywnlrdoardmmiht‘
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festyle habits that show up in thoscat
heart risk. We encounage our
consumers o visit ow online tool,
‘Heart Ka Baam’, which has been
bunched to help paople inderstand
how thetr lifestyle chalacs could be
impacting thar heart health and eam

Weactivdy suppart the SNR#Schoal
mitattve. Through Saffalalife, we
distrbuted around 25000 Pink Books
Safe and Nutitious Food at Home)
and Yellow Boolks Gafe and Nutritious
Food at Schoal) among students and
wachersas part of the schoalactivation
pro We have covered over

smpk mEerentons 1o e a
healthier Hestyle

Safeand Nutritiows Health: Children
are most susaeptble to food-bome
discasesdue b ferrlackof awarencss.
Experimenting with diet while at
school and ekewhere also contrbute
o them being primary victims of such
aflments.

Safe and Nutriious Food at School
(SNF@5chool) & a nation-wide
ampaign, intiated by fe Food Safety
and Standards Authority of India
(FSSAI), to help school children
incukate the habit of cating safe and
cating right. The programme is driven
on a three-pronged approach, at the
achool, state and rational kvels. The
aulture of food safaty and nutrition &
promoted through Health and
Wdless Coordinators and Health
Teams

émr;.d"mk pndndia. 42 per cont of
schook have reduced junk food
consumptionamaongst chil dren.

Eat Right India: Launched by FSSAI
funder the Ministry of Health and
Family Welfare), the Eat Right
Movement & a colleative effort by
Corporates and atizers focusing on
public health Qur asodation with
Swasth Bharat Yata, a panindia
cydathan, positively impacted over
25000 paople. Weako partnered with
the Eat Right Mda conductad by
FSSAL in Delhi, reaching out to 20,000
people

Health and Hygiene of Women and
Children: Understanding e pressing
need for feminine hygiane practices in
e country, we conductad awareness
amps alngsde consultation drives
in the arcas surrounding our
Guwahati factory. Through these

mitlabves, we have been able to
educate more than £15 women and
adalescent girls on the impartance of
feminine hy gene Wealso distributad
first aid kits, feminine hygiene
produdts such as sanitary pads while
educatimg them about healthy
practices forthalr hygiene. To address
fhe mue through inkeractive maans,
weakoamanged a documentary show
followaod bya ganeral cons ul tation and
discussson with aseniar gynaacalogist
for the woman of the arm. Most
imporanty, though the mitihtives
were underbken as part of this
awareness-raising programme,
practees hathavehad advarsceffects
on woman, which are sl prevalent in
the society, were finallyrooted out and
replaced with healthy hygiene
practices, along with hetookenadbling
fem © take thar feminine health
seriously firough cormedt maans.
Furthar, whik conducting anather
need asscssment drive near our
Guwahatl facility, we found that
children in the arm were addicied to
fheconsumption of betel nut, which &
a popular intoedcant in Assam To
combat ik Esue, we conducied
health chediup drives at varlous
Government schools in the arca,
raaching over 289 children and their
parents to oducate them about
the problems surrounding the
consumption of beta nut

Sustainability Inftiatives

Farmer Community: Over the years,
we have relentlessly worked
wwards the wliffiment of various
communitics, nduding Grmers. Our
groundbreaking socio-economic
development model has been
s rumantal in trans forming the lives
of Brmers in the country. To support
fem bevond traditional agricultural
practices, we train them in the gamaut
of agricultural management and
educate coconut cultivators in
ncreased productivity and higher
yields.

Parachute Kalpavriksha: Qur
mitative o support coconut rmers,

Webeleve inconscously mamtaining
and fulfiling the intkerests of all our
stakeholders - sharcholders,
cansumers, associates, employess,
Governmant, and fesoday at large -
whilk growing responsibly and in a
sustamnable mamner. A compelling
sense of purpose creates an
extraordinary degree of engagement
among all stakeho ldars tatruly makea
difference Over the years, we have
aligned oursus amabdlity efforts o the
United Nations Sustainable
Development Coaks (SDGs) and taken
masures o meet hose parametons
through our business oparations. We
have identified five focus arcas
whendn we aim to offecd positive
changes: Responsible Resource
Consumption, Climate Change,
Sustirable Supply Chain, Produat
Responsibility and Community
Developmant.

Westrangly beliove in sus ainabk and
inclusive growth of all our
stakcholders, alongside business
progress. Embedded within our
PUrpOse sLaKmMent, wWo put to practse
this ethos every day, idemtifying
Innovative ways to transform the lives

of vur stakeholders atscale.

Education

One of the most significant indicators
of sochal progress in educaton We
phy a dakive nle In promoting
education, and two of our highly
mnovative programmes Mobilke
Patshalaand Educake Girls, continue
to support the underprivileged
children orheireduwatonneads

Moblle Pathshala: For the past two
decades, Nihar Shanti Amla has
consistantly bean true b 15 purpose of
champloning progress that erables
itsclf tobring to lie a movement that
resanates emotionally with the
omumers whilke delivering on i
functionality. The brand belioves that
an lhdian woman not only wank b
ook good butako good for the larger
progress of sockety. Hemce Nihar
Shanti Amb helps them contrbute b
the camse every time they buy the
product Weoontrbuke fivepercantof
our profit for the cause of children'’s
education direcly in line with our
brand promse of “Dikho Khubsurat,
Karo Khubsusag .

In 205, an nnovative mobille basod
education platform - Argresd Mobile
Pathshuala - was lavrcched bo teach
wooxd Valwes w0 Enplish to the kids. Ina

Our successfud initiative has
cascaded into various teams
throughout india and has
inspired them to engage with
various schools and students.
Through this initiative, we
hope to inspire children and
mould them to become
responsible atizens

»

simple exorcie, fechildhad to givea
missed call on a ©oll-free number and
would racetve a call back from "Shanti
Didf who wonld each the arcfully
curated Engligh spealingmodules ina
fin sing-song manner that the kids
could listentorepeatedly.

Elevating this property in 2017, the
sovond phase - Nihar Shanti Amla
Pathshala Funwala, was introduced 1o
enable children to learn spoken
English. To accederate the spread of

a differsnce In the bves of school
children

Sakshar Betk We have dlso etended
our suppart towards enhandng
aducational sandards in govemmant
schools, and more specifically,
promaoting the educaton of fhe girl
child i the comtry tirough Sakshar
Bati{Lierate Daughteor)

Launchad in 20017-218, over 224
children have benafitied through the
vanows mitihtveso ferad through this
programme such as carcer
cownsclling, financial lteracy camps,
access to educational stationery
makerial and school mfrastructure
devdopmant The girk of government
schooks in Paonta, Himachal Pradesh,
have been one such successful
undernling. Batween 2017 and 2008
this programme has changed the lives
of around 385 girl students through
carcer counselling and noxbook
distribution initiatives. Further,
considering that the girk undergp
several econami constraints to
purchase school supplies, we ako
provided stitionary support to 50
girls under this programme in
Dehradun

Our efforts of providing equal
educational opportunitics to women
an rasult in 2 ripphe effect as exch
empowerad woman has an tmpact an
many, and we are delermined to hdp
acatethisvaluechain

Educate Glrle Weantinueourcfior s
to provide qualtty education to
marginalised girl children along with
the NGO "Edwcare Girks”. The Eduate
Girls programme 15 focused on
improving e Enrolmant - Retantion
- Learning cyele of every girl child
e oducatonally backward districs
of fhe country. By tack ing the problem
atit root, the programme has helped
improve the kaming oukcomes by
fausing on migo compaandes of
children i Englsh, Hindi and
Mathematis. The currculum was
implemenied for children ot Grades1ll
© V using a spachlly-designed kit
alled Gyan KaPitara. In the reporting

vear, we have worked in Udatpur
district of Rajasthan and Dhar district
of Madhya Pradesh. A otal of 209040
children have benefited fram the
Educate Girks programme inFY19.

Healthcare

We have always been a keen
proponent of a hedthy and active
lfestyle, and we intand  aeake a
strong impact in this regard.
habating dsnpine idas that can
positively impact the populaton, we
dep dive 1 identfy fhe Bsues
affacting both preventive and curative
hoalthcareinindia

Sffollfe This & a notfor-profit
ndbative that has always championed
thecause of hearthaalth wath a vision
o areatea Heart Healthy India’. Every
World Heart Day Scopember 29)
Saffolalife undertakes various
mitaives 1 educale consumerns on
risks of heart problams or encourage
consumers towards pro-active
lfestyle care for 2 haalthy heart by
raksing awarencss about heart health,
common causes of cardiovascular
disarders in the country as wdl as
providing egplnatons and solutions
1o aeate a Hart Hamlthy India Over
the bst bw yars, Saffolalife has

undartalen nitatves such as Heart
Check-up amps conducted with
kading medical mstitutes, walkathons
and talks conducted by lkading
agpers in he ficld which were amad
al sproading awareness of the degrae

of heprobkemm India
In 2014, we startad #Prowectharheart
@ 0 rase about

wamen's hart health s the first time
in India. In 2015, we stayed oo mmi ttad
b further drive fecascand educake
consumars on carly markers of heart
health. We further continuad the
pumeytowards educating consumers
by spreading awareness about the fact
that belly Bt is a commaon marker of
heart health, crabling them b ke
poaxctve steps bwards improving
tharheart health.

On Warld Heart Day 2019, we
bunched an impactful ampaign
tirough this initlative to drive
awarencss on Mestyle behaviours and
habits that are ofion gnared but can
have a significant impact on one's
heart health. Understanding e
impact of these underlying habits is
essential to better heart health
awarencss and aare. Lack of skap,
stress, sedentary likstyle skpping
meak and gnaring belly Bt are key

was bunched an World Coconut Day
(September 2, 2017). It supports
coconut Brmers to ncrease their yvidd
by training them on all aspects of
farm management like nutrient
management, pesl management,
discase management and water
management. We have ako deployved
more than 45 agronomists who
provide tralning to farmers on
scientific Brm practices and address
challenges through daily onficld
support and Imkeractors. We have
scen a cumubtive enralment of
11,800+ farmers who have
experienced around 16 per cent
merease In productivity post the
stx-month suppar tfram this milative

Waker Stewardship We also aim 1o
replanish oquivalent or more water
than what & consumed in our
openations by bringing effidency
within our opanations as well as
external conservation /harvesting
mitatives In water stressed arcas. We
completad the desilting activity af
Yeldari Dam in Maharashtra recently
alongwith our NGO partner under the
Galmult Dharan Galyukt Shivar
Yojna of the Government of
Maharashtra. This mittve resulted
i increasing the waler starage
apaaty of the dam while hdping
frmers improve land ertilitybyusing
the excavated silt So far, 366 farmer
families have benafitied; 420, 411m’ of
silt has baen exaavated, and Grmers
haveseena 420 million litre incraase in
dam sorage apadty through this
mitiatvein Fr201819. In the past ew
years, we have adso completed the
construction of 91 additonal farm

ponds in Tami Nadu and Kamatla
with an overall storage capacity of
13 million htres The initiative was
undartaken as a part of a tri-partic
armangement with an NGO and the
farmer community. This indtiative,
which wa implemanted across 20
villges benefitted 91 farmer familics
by making waker avai bk to them to
maet both agrcultural as well as
domes tie naeds.

Energy Conservation: We unders tind
the larger purpose and necessity of
meTgy management for a sustinable
futwre. Concemning the 202 encrgy
intersity target we hawe achieved a
25 per cent reducton | encTRy
mtersity agamst the 2003 levds In
comparon to bst year, he aargy
intersity has reduced by 4.4 percent.
We make diligant offorts to incroase
theuse of chean and renewable anar gy
by reducing ow dependence on the

Pawan Kumar Agarwal CEQ, FSSAI

“Mario Limited has taken several mitatives in support of

» vanous SNF activitios through their CSK budgets aver the

three years. PSSAL & vary happy to see he progress in
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commitment of their leadership team and active

partidpation of har employess for this impartant cause.
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food through various ilf.:uﬂu; :a; d:l:d:m‘ilty and has

fesll fuel source. To thisend, the use
of dissel and fumace ofl at our
operations has reduced by &8 per cent
and 53 per cent respectively from
FY13. As of FY19, 73 per cent of the
anergy requiremen s of our aparations
were mat through renawable enargy
SOUTOEA.

Tackling Climate Change: In FY19,
owr GHG amission inlensity Scope |
and Scope 1T) reduced by 56 per cent
from TE3 1o 697 kyOO2e/KL of
product manufacturad, putting us on
track to meet our 2022 goal to reduce
our greenhouse fas amissions © 7S per
cont below 2013 lovels We are also
commitied o implemant systoms to
account for Scope [11 emissions
joutside the organisation boundary)
and also re-align our targets
encompassing all three emission
a0 pos within the next two vears

The pursuit of profits & not at adds
with the pursult of purpose. It & the
pursuit of a purpose that helps realise
the true potantial of all partiapants of
fie consystem. We endeavour to be a
purposefocisad organtation, which
achiovessustainab ke prafiab ke growth
by making a difforance to others by
anabling them b realise their true
potential ]

Udayraj Prablu i EVP and Head,
Business Process Trangformaton and IT,
Marico Liveidnd.
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