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This World Heart Day, Saffolalife encourages people to

adopt a heart healthy lifestyle

Educates people about lifestyle habits that they ignore every day which may have a
significant impact on heart health

Mumbai, September 27, 2019: Saffolalife, a not-for-profit initiative by Marico Limited, has
always championed the cause of heart health with a vision to create a ‘Heart Healthy India’.
This World Heart Day, Saffolalife has launched yet another impactful campaign, which aims
to drive awareness on lifestyle behaviours and habits that are often ignored but can have a
significant impact on one’s heart health. Understanding the impact of these underlying habits
is essential to better heart health awareness and care. Lack of sleep, stress, sedentary
lifestyle, skipping meals and ignoring belly fat are key lifestyle habits that show up in those at
heart risk.

An online tool ‘Heart Ka Exam’ (https://www.saffolalife.com/calculator), has been launched
to help people understand how their lifestyle choices could be impacting their heart health
and learn simple interventions to espouse a healthier lifestyle.

While India is becoming more health conscious, heart health awareness is still not as
prevalent. The common perception is that heart risks arise due to cholesterol, high blood
pressure, diabetes etc. However, their underlying causes are regular behaviours that typify
one’s lifestyle such as lack of sufficient sleep, unhealthy eating, stress, sedentary lifestyle,
increasing waistlines, amongst others which can easily be controlled. Therefore, through this
campaign, Saffolalife aims to help people realize that these smaller lifestyle behaviours,
which are ignored on a daily basis, can have a huge impact on their heart health.

Commenting on the campaign, Mr. Koshy George, Chief Marketing Officer, Marico
Limited says, “Committed to creating a Heart Healthy India, Saffolalife has undertaken
various initiatives to encourage people to adopt a proactive healthy lifestyle. This year, on
World Heart Day, the Saffolalife campaign aims to build awareness around small things that
impact the heart. It also inspires people to first understand the risk to their heart health
through the online ‘Heart Ka Exam tool and consequently take simple steps for a healthier
lifestyle.”

Conceptualised by Mullen Lintas, the campaign kick-starts with a set of two digital films
which portray very common lifestyle facets and depict them in a simple yet alerting manner.
The first film drives home the point that sleeping for less than 7 hours every night will not
only cause dark circles but more importantly, can lead to heart risks. The second film builds
awareness around the impact of belly fat on heart health, highlighting how increasing
waistlines are indicative of poor heart health.

On World Heart Day, Saffolalife has also released a study in association with Nielsen,
which says that 64% Indians in top cities who exhibit one or more of these behaviours -
stress, lack of sleep, sedentary lifestyle, skipping meals and belly fat - are at heart risk.
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Azazul Haque and Garima Khandelwal, the Creative Heads for the campaign from
Mullen Lowe said, “Our objective for this year's World Heart Day campaign by Saffolalife
was to build awareness about the relationship of small, often ignored lifestyle habits with our
heart health. Therefore the idea of creating a Heart Ka Exam was born which is symbolic of
a report card for your heart's condition. On World Heart Day we are nudging people to take
this exam and learn by heart the effect of these small habits like sleeping inadequately or
having belly fat on their heart health.”

Link to Digital Film 1: https://www.youtube.com/watch?v=q3X7fz670XE
Link to Digital Film 2: https://www.youtube.com/watch?v=00QQnanxoWM
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About Marico Limited:

Marico (BSE: 531642, NSE: “MARICO”) is one of India’s leading consumer products
companies, in the global beauty and wellness space. During 2018-19, Marico recorded a
turnover of about INR 73.3 billion (USD 1.05 billion) through its products sold in India and
chosen markets in Asia and Africa.

Marico touches the lives of 1 out of every 3 Indians, through its portfolio of brands such as
Parachute, Parachute Advansed, Saffola, Saffola FITTIFY Gourmet, Coco Soul, Hair &
Care, Nihar Naturals, Livon, Set Wet, Set Wet Studio X, True Roots, Kaya Youth O2,
Mediker and Revive. The international consumer products portfolio contributes to about 22%
of the Group’s revenue, with brands like Parachute, Parachute Advansed, HairCode,
Fiancée, Caivil, Hercules, Black Chic, Code 10, Ingwe, XMen, Sedure, Thuan Phat and
Isoplus.
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