Marico to step up packaged food play as home penetration rises

MEENAKSHI VERMA AMEW AN
Wowbel Kevempe 2l
FMICG firm Marico Lid s look-
ingtoscrengthen its play inthe
fands segment by hetting big
om the high-growth categaries,
The company's sharper focus
on the [obods segment also
comes At a time when can-
SUMErs are increasingly seek-
ing more nutiitioos and -
murity-boosting freaed
Products,

Thiz year, companices like
Marico have witnessed a surge
in household penetration in
categories such a5 packaged
food as the pandemic altered
consumption patierns, hefp-
ing brands bring new con:
sumers o their fold.

Sanjay  Mishra, COCHndia
Sales. and CEO-MNew Business,
Marico Lid, pointed out that
the company's refined edible
oil portialin, for instance, re-
ported strong growth in the

e
“We believe consumers’ habits
of opting for healthy prodicts
with a focus on improving
immunity and seeking
convenience will only get more
occentuated in the coming
times."”

SANJAY MISHRA

Loe0-4ndia Lales and CEO-New Buliness,
Marlco g

secorid quamer not jus b
cause of the rising inhome
consuampticn but also due o
enhanced househald penetra
tion. The segment grew 20 per
cent in volume terms in the
|uly-Seprember period with 62
per cent of the growth coming

from increased  howsehold
penelmation.
Immunity-boosters

"Our enhanced focus on the
food segment is in response o
solving consumers’ needs for

healthy Towd and  immunity
hoosting propositions. We are
seeing tallwinds behind cat-
egories such as readyto-conk
oats, honey and edibic oils, We
also believe that consumers'
habits of opting for healthy
products with a focus on ime
proving immunity and seeking
convenience will only get more
accentuated in the coming
times," said Mishra.

He furthersaid the {ocd porc
folin posted an  exponential
value growth of 55 per cent in

the second quarter and the
COMpany expects its contriba-
tien to the overall revenues Lo
increase to 300350 crore by
the end of the current fiscal.
The company has also said it
aims to grow the food bosiness
o T450-500 crome by Fraz,

“The food portfolin will e
come a significant part of our
overall mix, We will not only fo-
cis on pew faunches but also
o sealing up Lhe categones in
which we already have a pres-
ence. We will also focus on gar-
nering a sianificant market
share [n the categories that we
have recently entered,” Mishma
said

In line with this, in the past
two-three months, Maricn has
launched a stew ol new
products. This includes Saffola
honey and lkadha mix and
Golden Turmeric mill mix un-
der the brand Saffola Im-
muniveda, More recently it for-

ayed in  the value-added
Chyawanprash category with
Saflola Arogyam Chyawan Am-
rutAwaleha,

What the future holds
Companies are debating over
which of the pandemic-led con-
sumer behaviour patterns will
be shorm-term and which will
sticl  with  them  for the
long-term.

Mishrisatd the company has
neen focussing on & differenti
ated  appmach by offering
products in madern and cone
vendent lormats such as the
kadha mix, in the anticipation
thar such categories will be-
ceme bigger inthe near future.
"We are excited about the fu
ture of the food segment,
where we will launch asignific
ant number of new products w
solve consumer needs ol hav
ing  healthy products,”  he
added.



